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Send the complete form to manthanaward@gmail.com
You can also fill the form online at  http://www.manthanaward.org

	 Product  (Project Data & Details)

	Name of the Project/Product Nominated (in English):
(Please give the name of the project/product you are nominating in English)
	 ngpay

	Name of the Project/Product in Original Language:

(Please give the name of the project/product in its original language, if other than English)
	 ngpay

	Language of the Product:

(Please give the product’s language in which it is made like English, Hindi, Tamil, Bangla etc.)
	 English

	URL (If Online):

(Please mention the address of product website or website address related to the project)
	 www.ngpay.com

	Category

[e-Business & Commerce, e-Learning, e-Culture & Entertainment, e-Governance, e-Health, e-Enterprise & Livelihood, e-, e-Inclusion, e-Education, e-News, e-Localization, e-Science & Environment, m-Content, Community Broadcasting]

 (Please fill separate nomination forms for different categories. Howsoever, the Grand Jury has the final right to change the category if they feel it is better suited to a certain other category in the final Jury process) 
Note: As per the rule of the award, please apply your one product/project should belong to one category.
	e-Business

	Platform of Product

[e.g. Broadband/Online, Cross Media, Offline, Games Platform, TV/Interactive TV, Radio, Web/Internet, Blog, CD/DVD, Mobile Content, Telephone, Wireless/WAP, Mobile/PDA, Mobile Van, Satellite, E-Mail/e-Groups]

(Please mention the platform on which the project/product is primarily based on. Please note, your product can run on more than one platform, but mention the platform which you think suits the best in terms of reach and the Grand Jury will consider it on that platform only.  in that case say Cross Media)
	Mobile/PDA

	Technical Requirements:
[e.g. Internet Explorer, Netscape, Flash Acrobat, Shockwave, FireFox, Google Chrome]
(The technical interfaces required to properly see the product/project)
	
Internet Explorer, Firefox, Google Chrome

	If there is any other technical requirement, please specify:

(Please mention any other technical requirements if necessary, in addition to those mentioned above)
	 Users must have an entry-level handset (Rs. 2500 and above) which supports GPRS and Java applications.  Users must have GPRS access (which is offered by Telcos on pay-per-use basis).  Otherwise, ngpay is free for users and works on any telecom network.

	   
	

	 Additional Product (Project Data & Details)

	  
	

	Short description of the product/project:
(less than 500 Words)

(Please mention a short sharp précis style synopsis of the project/product in less than 500 words. It will be used for first level of screening.)
	 JiGrahak provides “ngpay”, India’s first and fastest growing end-to-end, mass market mobile commerce service.  Through ngpay, consumers – anywhere in India, using entry-level handsets, on any telecom network – can bank, pay bills, book tickets, make donations, shop, order food, and more – easily and securely – from a single place on their mobile handsets. Consumers can complete services with 45+ businesses across 9 sectors ... and the number of companies in the ngpay network is growing every month.  

	Long description of the product/project:
(less than 2000 words)

(Please give full details on the product/project nominated. It should have maximum description to enable the Jury to grasp everything related to it. So kindly provide the full details but in less than 2000 words.)  
	 ngpay is India's first end-to-end, mass market mobile commerce service. Through ngpay, consumers anywhere in India, using entry-level handsets ($60+), on any existing telecom network can bank, pay bills, book tickets, make donations, shop, order food, and more - easily and securely - from a single place on their mobile handsets.

Consumers simply download a 64kb client - once - to their entry-level handsets.  They complete a 3 step registration process (takes 1-2 minutes) and then they can begin using ngpay.  Users can browse and interact with any merchant, bank, or service provider in the ngpay network.  They can browse by sector (Travel, Entertainment, Food, Banking, Utility, Telcos, Charities, Shopping, etc) and select their favourite merchants.  Whenever they open ngpay, they will see the list of their favourite merchants.  

The ngpay user experience is easy, fast, and secure.  Once a user selects a merchants, they will be guided through their desired m-commerce transaction - step-by-step - via ngpay's proprietary  interactive, menu-driven interface.  In this way, ngpay is able to deliver the true PC-Based e-commerce experience (with all the bells and whistles available through a Java client) over the mobile handset.  The user never has to memorize any SMS codes or navigate to multiple WAP sites.  Instead, the user can easily conduct all their m-commerce needs, directly with their favorite brands/service providers from a single application ... ngpay.  

ngpay provides an end-to-end m-commerce experience.  It is not limited to mobile payments.  Just like with Amazon.com or eBay, the user searches, selects, orders, pays, and gets fulfillment -- all from one place and user experience.  Once the user gets to the payment stage of the transaction, they can use multiple payment options - all securely stored in ngpay's mobile wallet.  All data and over-the-air transactions are fully encrypted and require multi-level authorization to be accessed.  ngpa supports Credit Cards, Direct Debit from Bank A/C, Cash Cards, Payment using ngpay loyalty points.  It will soon support Debit Cards and potentially 3rd party m-payment vendors.

All transactions are stored in ngpay History which can be viewed from the ngpay main menu.  Users will also get SMS and where applicable, email verifications of a transaction.

In addition to commerce transactions described above, ngpay provides comprehensive mobile banking (including 3rd party fund transfer) and will soon be providing free information services with ratings/references from the ngpay community.  

	Favourite path through product/project: 

(Important Milestones)

(It means giving step-by-step evolution of the product/project. Any awards fetched should also be mentioned to give a glimpse to the Jury into its acceptability)  
	 Key Company Milestones

*JiGrahak was started by Sourabh Jain with a small team of engineers in early 2004 using limited funds from friends and family.

*ngpay beta was released to consumer market with three partners: Sify Mall, Deccan Airlines, Fame Cinemas

*Helion Venture Partners provided $2.2 million in Series A funding in August 2006.  

*ngpay soft launches to consumer market with 14 partners in November 2007 

*ngpay wins Top 100 Innovators in India from NASCOMM

*ngpay was launched into the mass market in February 2008.

*ngpay is leading mobile channel for Indian Railways, HDFC Bank, Fame Cinemas in less than 3 month

*ngpay crosses 100,000 users in 3 months

	Installation procedure of the product/project:
[e.g. User name and Password requirement for accessing websites]

(Some products/projects have the security facilities of giving a User Name and Password to get into the site. So please mention that to enable the Jury to access the website.) 
	Consumers simply download a 64kb client - once - to their entry-level handsets.  They complete a 3 step registration process (takes 1-2 minutes) and then they can begin using ngpay. During registration, they will select a unique 6 digit password that is used for all transactions.  ngpay provides end-to-end multi-level security that has been certified by security firms and financial institutions.  Like an ATM card, Users can only complete transactions when the password is coupled with the corresponding handset.  If handset is lost, a transaction cannot be completed.

	What were the background & motivation behind this project:
(less than 200 Words)

(Mention here any background story on development of the product/project and the factor which motivated you to start this initiative.)
	 The mobile channel offers reach and convenience for completing electronic transactions that the PC simply cannot match - today or in the near future.

In the early 1990's many, now iconic, companies drove the growth of Internet-based e-commerce and changed the way Americans and Europeans transacted their daily life.  The inherent benefits (convenience, cost, choice) of electronic commerce apply in India just as much as they do in other markets. The mobile is the logical long-term channel for consuming e-commerce in India given the penetration, growth rate, minimal cost, instantaneous reach, and comfort level of users with the medium.  

JiGrahak provides India’s first end-to-end, mass market mobile commerce solution and is positioned to provide the same impact in India that those companies provided in the US and Europe.  Within 10 years, our mission is to be the #1 electronic commerce company in India and then Southeast Asia.

	What do you deliver (Content/Services) to your customer/target group through this initiative?

(Here it is required to mention the impact about your product/project, when you deliver the content or the services to the masses. It is follow up on the previous question and it is necessary to tell the Jury of the fall out on this.) 
	Consumers can complete end-to-end transactions easily and securely from their mobile handset with the following businesses:

Travel – Air / rail / bus ticketing, check-in / seat selection. Partners: IRCTC, Deccan, MakeMyTrip, Yatra, RedBus

Banking –account management, funds transfer, payments for merchant transactions & bill payment via direct debit from a user’s bank account.  Partners: HDFC Bank.

Entertainment – Movie Ticketing: Fame Cinema, Inox Movies, Fun Cinema, PVR Cinemas

Bill Payment & Top-Up – 15 Utilities, Every Mobile Operator in India, Kotak Life, SBI Life, ICICI Pru, Aviva Life

Shopping – Archies, FernsnPetals, Leading Home-Delivery Food Company joining soon

Charity – Donations to 8 Temples, Charities, and NGOs

	Does your Project/Product provide enough interactivity to the users? How?

(Please mention your product/project is providing enough interactivity to the users and the modus operandi of it.)

	The ngpay user experience is easy, fast, and secure.  Once a user selects a merchants, they will be guided through their desired m-commerce transaction - step-by-step - via ngpay's proprietary  interactive, menu-driven interface.  In this way, ngpay is able to deliver the true PC-Based e-commerce experience (with all the bells and whistles available through a Java client) over the mobile handset.  The user never has to memorize any SMS codes or navigate to multiple WAP sites.  Instead, the user can easily conduct all their m-commerce needs, directly with their favourite brands/service providers from a single application ... ngpay.  All transaction are completed in real-time and extremely fast due to high performance design of the ngpay Java client.

	Do you think your project is unique? Please explain the innovativeness of the idea.

(Please mention the uniqueness and the innovativeness factor of your initiative. Give details on it.)
	JiGrahak provides “ngpay”, India’s first and only mass-market mobile commerce service that allows users to easily and securely complete end-to-end mcommerce transactions across all consumer sectors from a single place. 

The average Indian does not own a PC, but >270 million use mobiles. Through its high performance proprietary platform, interactive user experience, and unique business model, “ngpay” provides the first viable alternative to the PC-Based Internet for the Common Man to consume e-commerce and complete a wide range of high utility transactions.  

The key to success was JiGrahak’s focus on providing end-to-end electronic commerce over the mobile instead of commodity services like payments or VAS.  This foresight, along with several early technology bets, has allowed “ngpay” to dovetail with the market demands of 2008.

	There is a serious gap between Content & services and the citizens or consumers. Does your project solve the problem of digital and content gap? How?
(Please mention how your Product/Project is minimizing the gap between content & services.)
	First generation mobile solutions provided poor performance, usability, and security.  In addition, most consumers have only been able to make one-off payments to individual merchants or purchase simple VAS.  “ngpay’s” user experience, interoperability on low-cost handsets, high-performance transaction platform, and “one-stop shop” business model solved the barriers to adoption and provide a quantum leap in what consumers can accomplish over the mobile.

	Is your project sustainable on its own? How scalable it is? Please explain.
(Please mention your Product/Project is sustainable on its own or not. And if yes then please explain how scalable it is.) 
	The profitability for market-leading e-commerce companies is well-understood.  The Indian market is massive, untapped, and growing quickly - and ngpay is currently the fastest growing e-commerce service over the mobile.  With continued speed and growth, ngpay can become one of the top e-commerce companies in India and then Southeast Asia.

ngpay's Technology and Business model are 100% scalable.  Technology has already been proven with over 2M actions logged.  The "one-stop-shop" business model and platform is the only scalable way to deploy mcommerce - each new partner and set of services are deployed on ngpay in <3 weeks. The alternative chosen by other companies is to create and deploy individual new applications and user experiences for every new partner or service that they wish to deploy.

	Can you please provide some user experience and anecdotes as how your product/project would have impacted user life? 
(Please mention the user’s experiences and anecdotes about how your Product/Project would have impacted their life.) 
	ngpay is the only end-to-end electronic Commerce designed and optimized for the mobile.  The solution along with its interctive user experience over a java client will also work on PDAs and can work on PCs.

	What is your vision of “Digital Content for Development” and how do you think ICT (Information Communication Technology) tools can be used towards making positive impact on development?

	We believe strongly in the impact and adoption of digital content.  Over the next few years, digital content - delivered over many mediums that are accessible to the massive consumer market in Asia - will dominate how people interact and consume news/commerce/etc.  IN that context, we believe that similar to the PC ecosystem that developed in the 1980s/1990s/2000, the best way to encourage and accelerate high impact and high utility digital content is to provide open standards, platforms, channels, and tools for any developer to create and distribute innovative content.  ICT will be critical in enabling that vision and building a mature ecosystem.

	 Producer (Individual/Organization) information

	Name of Organization (Nominee)
	 JiGrahak Mobility Pvt. Ltd.

	Contact Person
	 Sourabh Jain

	Address
	 No.10, Bangalore – 560 047, Karnataka

	PIN
	 560047

	City
	 Bangalore

	State 
	Karnataka

	Country
	 INDIA

	Telephone/Fax
	 +91 80 66375400

	Email(s)
	 sourabh.jain@jigrahak.com

	URL/Website
	 www.ngpay.com

	   
	

	 Names of Producers involved in the Nominated Project/Product 

	S.No.
Name
Date of Birth
Job Title
Email

Phone/Mobile
Address
1.

 Sourabh Jain
 

Founder & CEO 

sourabh.jain@jigrahak.com
6637 5400
No.10, Bangalore – 560 047, Karnataka, INDIA
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